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ENSEMBLE

Sexe

Homme

Femme

Age

15 à 24 ans

25 à 34 ans

35 à 49 ans

50 à 59 ans

60 ans et plus

Individu

Ménagères

Personne de référence

Responsable des achats

PCS Individu

Agriculteurs

Petits patrons

Affaires et Cadres

Professions intermédiaires

Employés

Ouvriers

Retraités

Autres inactifs

PCS Personne de référence

Agriculteurs

Petits patrons

Affaires et Cadres

Professions intermédiaires

Employés

Ouvriers

Retraités

Autres inactifs

14134

6583

7551

1119

1208

2777

2705

6325

6788

7800

10053

213

337

838

1469

2145

1600

5426

2105

311

537

1200

1540

1216

2166

6120

1042

100.0%

46.6%

53.4%

7.9%

8.5%

19.6%

19.1%

44.8%

48.0%

55.2%

71.1%

1.5%

2.4%

5.9%

10.4%

15.2%

11.3%

38.4%

14.9%

2.2%

3.8%

8.5%

10.9%

8.6%

15.3%

43.3%

7.4%

27.5%

26.7%

28.2%

15.3%

15.8%

22.2%

29.6%

42.6%

29.4%

27.8%

28.4%

40.7%

20.8%

16.5%

21.4%

26.0%

25.0%

43.4%

20.5%

38.3%

20.4%

16.6%

20.5%

22.6%

22.8%

42.6%

25.5%

6583

6583

0

533

597

1312

1337

2803

0

5655

3326

157

219

497

717

504

1217

2653

619

167

234

572

768

504

1158

2848

332

100.0%

100.0%

0.0%

8.1%

9.1%

19.9%

20.3%

42.6%

0.0%

85.9%

50.5%

2.4%

3.3%

7.6%

10.9%

7.6%

18.5%

40.3%

9.4%

2.5%

3.6%

8.7%

11.7%

7.7%

17.6%

43.3%

5.0%

26.7%

26.7%

0.0%

14.4%

15.9%

21.2%

29.3%

43.4%

0.0%

28.1%

26.3%

40.5%

19.2%

16.8%

21.0%

24.3%

24.1%

45.1%

16.4%

37.2%

17.6%

16.1%

19.8%

22.5%

22.6%

43.7%

21.1%

7551

0

7551

586

610

1465

1369

3522

6788

2145

6726

56

118

341

753

1642

383

2773

1486

144

303

628

772

712

1008

3273

710

100.0%

0.0%

100.0%

7.8%

8.1%

19.4%

18.1%

46.6%

89.9%

28.4%

89.1%

0.7%

1.6%

4.5%

10.0%

21.7%

5.1%

36.7%

19.7%

1.9%

4.0%

8.3%

10.2%

9.4%

13.4%

43.3%

9.4%

28.2%

0.0%

28.2%

16.2%

15.6%

23.1%

29.8%

42.0%

29.4%

27.3%

29.5%

41.5%

24.5%

16.0%

21.9%

26.6%

28.5%

41.8%

23.0%

39.7%

23.4%

17.2%

21.1%

22.6%

23.2%

41.7%

28.4%

3277

1574

1704

423

441

1150

987

276

1452

1536

2138

2

278

731

1171

428

102

82

482

0

537

1200

1540

0

0

0

0

100.0%

48.0%

52.0%

12.9%

13.5%

35.1%

30.1%

8.4%

44.3%

46.9%

65.2%

0.1%

8.5%

22.3%

35.7%

13.1%

3.1%

2.5%

14.7%

0.0%

16.4%

36.6%

47.0%

0.0%

0.0%

0.0%

0.0%

18.9%

18.0%

19.8%

13.4%

13.3%

18.6%

25.8%

30.8%

20.6%

18.5%

19.4%

11.9%

19.5%

15.9%

20.9%

23.2%

24.9%

30.4%

15.1%

0.0%

20.4%

16.6%

20.5%

0.0%

0.0%

0.0%

0.0%
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Taille du foyer

1 personne

2 personnes

3 personnes

4 personnes

5 personnes et +

Présence d’enfants de moins de 15 ans

Oui

Non

Habitat

Communes rurales

Agglo. - 20 000 hab

Agglo. 20 000 à 100 000 hab

Agglo. + 100 000 hab

Agglo. Paris

2802

6276

2169

1936

951

2869

11264

3812

2935

2300

4199

888

19.8%

44.4%

15.3%

13.7%

6.7%

20.3%

79.7%

27.0%

20.8%

16.3%

29.7%

6.3%

28.2%

35.2%

23.9%

20.9%

17.8%

18.6%

31.2%

32.4%

32.8%

33.1%

27.4%

10.5%

1128

2984

1112

904

455

1315

5268

1754

1354

1046

1976

452

17.1%

45.3%

16.9%

13.7%

6.9%

20.0%

80.0%

26.6%

20.6%

15.9%

30.0%

6.9%

26.8%

34.5%

24.1%

19.8%

17.3%

17.9%

30.4%

31.2%

31.5%

32.1%

26.6%

11.2%

1673

3292

1057

1032

496

1555

5996

2058

1581

1254

2222

436

22.2%

43.6%

14.0%

13.7%

6.6%

20.6%

79.4%

27.3%

20.9%

16.6%

29.4%

5.8%

29.2%

35.8%

23.7%

21.9%

18.4%

19.2%

32.0%

33.6%

34.0%

34.1%

28.1%

9.8%

312

961

692

880

432

1318

1960

749

577

469

1161

322

9.5%

29.3%

21.1%

26.9%

13.2%

40.2%

59.8%

22.9%

17.6%

14.3%

35.4%

9.8%

16.9%

22.2%

18.6%

18.4%

16.1%

17.0%

20.4%

23.1%

22.9%

25.1%

20.4%

7.9%
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Régions INSEE

Ile de France

Nord Pas de Calais

Lorraine

Alsace

Franche-Comté

Champagne Ardennes

Picardie

Bourgogne

Haute Normandie

Basse Normandie

Centre

Pays de Loire

Bretagne

Poitou Charentes

Aquitaine

Midi Pyrénées

Limousin

Auvergne

Rhône Alpes

Languedoc Roussillon

Provence Alpes Côte d’Azur.
Corse

Habitudes de connection à Internet

Tous les jours

Presque tous les jours

1 à 2 fois par semaine

1 à 3 fois par mois

Moins souvent

Jamais

993

861

785

681

339

403

395

354

273

447

451

1026

1389

445

788

654

132

433

1582

601

1103

7346

1534

714

185

316

29

7.0%

6.1%

5.6%

4.8%

2.4%

2.9%

2.8%

2.5%

1.9%

3.2%

3.2%

7.3%

9.8%

3.1%

5.6%

4.6%

0.9%

3.1%

11.2%

4.3%

7.8%

52.0%

10.9%

5.1%

1.3%

2.2%

0.2%

10.4%

26.9%

40.8%

44.9%

35.6%

37.4%

25.8%

26.1%

18.4%

37.0%

21.6%

35.1%

52.5%

30.1%

28.9%

27.0%

21.3%

38.4%

30.9%

26.9%

25.5%

22.7%

26.0%

27.3%

34.6%

34.4%

30.0%

498

411

389

297

163

197

186

156

118

203

228

519

621

192

379

316

63

202

696

263

486

3555

726

313

68

137

22

7.6%

6.2%

5.9%

4.5%

2.5%

3.0%

2.8%

2.4%

1.8%

3.1%

3.5%

7.9%

9.4%

2.9%

5.8%

4.8%

1.0%

3.1%

10.6%

4.0%

7.4%

54.0%

11.0%

4.8%

1.0%

2.1%

0.3%

11.0%

27.0%

41.8%

40.5%

35.1%

37.9%

25.1%

23.9%

16.7%

35.0%

22.7%

36.7%

48.8%

27.0%

29.2%

27.0%

21.4%

37.4%

28.2%

24.8%

23.8%

21.8%

25.9%

27.7%

33.4%

35.8%

40.8%

495

450

396

384

176

207

209

198

154

244

223

507

768

253

409

338

69

231

886

338

616

3791

808

401

117

179

8

6.6%

6.0%

5.2%

5.1%

2.3%

2.7%

2.8%

2.6%

2.0%

3.2%

3.0%

6.7%

10.2%

3.3%

5.4%

4.5%

0.9%

3.1%

11.7%

4.5%

8.2%

50.2%

10.7%

5.3%

1.5%

2.4%

0.1%

9.9%

26.8%

39.8%

49.1%

36.0%

36.9%

26.4%

28.2%

20.0%

38.9%

20.6%

33.5%

55.9%

32.9%

28.7%

27.0%

21.2%

39.4%

33.4%

28.8%

27.0%

23.5%

26.1%

27.0%

35.4%

33.4%

16.9%

351

186

171

146

73

83

71

62

62

85

96

231

308

90

200

163

29

103

357

137

275

2592

404

146

29

24

3

10.7%

5.7%

5.2%

4.4%

2.2%

2.5%

2.2%

1.9%

1.9%

2.6%

2.9%

7.0%

9.4%

2.8%

6.1%

5.0%

0.9%

3.1%

10.9%

4.2%

8.4%

79.1%

12.3%

4.5%

0.9%

0.7%

0.1%

7.9%

20.0%

31.8%

31.5%

27.7%

28.5%

16.0%

16.6%

13.6%

24.8%

15.4%

24.2%

40.0%

22.8%

23.1%

20.3%

18.4%

33.6%

19.6%

19.5%

19.3%

18.1%

20.3%

21.9%

36.4%

31.8%

68.8%
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Revenus du foyer

Moins de 9 000 euros par an

De 9 000 à moins de 12 000
euros par an

De 12 000 à moins de 18 000
euros par an

De 18 000 à moins de 24 000
euros par an

De 24 000 à moins de 36 000
euros par an

De 36 000 à moins de 45 000
euros par an

De 45 000 à moins de 65 000
euros par an

De 65 000 à moins de 80 000
euros par an

De 80 000 à moins de 115 000
euros par an

115 000 euros et plus par an

Refus

Ne sait pas

359

871

1830

2101

3139

1896

1718

409

259

109

1033

410

2.5%

6.2%

12.9%

14.9%

22.2%

13.4%

12.2%

2.9%

1.8%

0.8%

7.3%

2.9%

19.2%

29.4%

30.9%

30.7%

28.4%

27.2%

25.5%

21.1%

21.0%

20.8%

29.0%

22.1%

121

344

785

896

1498

978

951

239

160

62

406

140

1.8%

5.2%

11.9%

13.6%

22.8%

14.9%

14.5%

3.6%

2.4%

0.9%

6.2%

2.1%

16.7%

29.7%

31.7%

28.8%

27.9%

26.8%

25.7%

21.1%

21.4%

20.8%

27.1%

17.6%

237

527

1045

1205

1640

918

767

170

99

48

626

270

3.1%

7.0%

13.8%

16.0%

21.7%

12.2%

10.2%

2.2%

1.3%

0.6%

8.3%

3.6%

20.9%

29.1%

30.3%

32.2%

28.8%

27.8%

25.2%

21.0%

20.5%

20.9%

30.4%

25.6%

18

35

96

254

658

659

747

242

158

83

193

135

0.5%

1.1%

2.9%

7.8%

20.1%

20.1%

22.8%

7.4%

4.8%

2.5%

5.9%

4.1%

10.6%

14.9%

14.7%

17.7%

19.2%

21.7%

19.7%

18.6%

17.8%

18.3%

15.9%

17.6%


